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We are writing to eXpress our support for the joint proposal reached by children's
adv9cates and broadc~t and cable industryrepresentatives regarding the children's digital
telexj'sionrules. We believe t/lat these rules will ensure that children have access to
div.~eeducational programming and will protect them frl,lm excessive advertising.
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There is no question that young children;are uni~luely wlnerable to commercial
persuasion and do not recogIiizetn<r inteiitof ad$, often accepting them as accurate and
unbiased. Thus, we'are very plea~ thatlm(Jer t.he propos"ed agreement, there will be
limits on the display ofcomilll!rciaI Web,sites dUring.chilitTen's progr8.Qlming, as well as
limits on how television characters such lisSpongeBob can be used to market to children
on Web sites whose addresses are on sci¢eri while t¥ show is on. These new rules are a
critical first step in ensuring.,that children are protected froJu harmful advertising practices.. -.;-
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Further, we ask the Commission to interVede to ensure that children are protected from
newinteractive methods that will soon bt ~inployed to advertise to children. Interactive
television is'on the horizon and has the potential to expose children to more
advertisements in the media they consume, as well as more targeted ways of selling
products to them.

We sincerely hope that the Commission will support the joint agreement and look forward
to its final vote in the coming months.

Sincerely,

~c.---(!reremi~.JI/R. GCM'"~ Health Sector ProJectCooidinator
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The Childhood Obesity Brain Trust

(COBT) collaborative is building a

healthy, active South Los Angeles!
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COBT's John Kotick

CH lDHOOO ORfS TV 'll\'AI~, T>:II",

"Childhood obesity is a serious and growing prob

lem...that no one organization can tackle on its own"

COST HEAC Partners:

Include community based organizations. government
agencies, hospitals, health plans and schools.

• Los Angeles Department of Health services, Public Health,
Service Planning Area 6 (South Los Angeles)

• The Childhood Obesity Brain Trust Collaborative

• Los Angeles Unified School District

COST HEAC Grantees:

• The Accelerated School
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OBESllY-A CALL TO ACTION
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,323-235-6343 ext. 129
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In response to this growing health crisis, we

invite you to join our COBT collaborative as we work

to reduce:a:liP1iritre:s'fn obesitt;arlil diabetes among

schooHlglH:hildreriby improvirg tho food·and physi

cal actlVif¥envirgllrrecf).ts, fO:GOWrfrgW~,LA cpildren.
J -- .'

Evei¥T,!E,'diffi~·.-'.''b' _. ':£iiY1iSJilil€atJfflg fac'
tor in the dl'!'t!-.,j'i";!\. ""., ~ ...;~tr:1"¥i, which

has jump~~Y7.tI']AlsTr~r8P,g.p~:\,~~n~;R1 <111 child-
hood diabetes cases to 45 percent of new diagno-

ses. Exp£J.Hlnow prJHIct that neat\yb~g'ihtwo La_c

,

tino afl'!j Afric/ln-Amerlclm bal:Jies born today will de

velop diabetes in their!Jf~t.unE\S. ,ii' "

California is facing an epidemic of childhood obesity.

Over a quarter of fifth, seventh and ninth graders in

California are overweight and at risk of obesity - a

risk that's especially high for African Americans and

Latinos.



COST HEAC Activities will:

e Healthy Eating Active Communities
on illitialiw GIn.. CoIifornfa &Jow-n,

• Encourage school districts to adopt

nutrition standards that promote

healthy choices

':;8 U I L DIN G H E A L THY
\1il}.V'R~N.MENTS IN:

Schoofs and After School:

COST Awarded a 4-year Healthy Eating

Active CQrnmUAiUes!nitiative (HEAC)
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• Develop policies and practices that
,.T.;' ;-;") " Jq'_ i:('

ensure a~cess to safe parks ' ,

• Increasing physical education altenliltives

• Establishing cooperative ventures with Parks and
Recreation': • •

The objectives of the~nitiativcare to
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What isflEAC?
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• Reducebr eliminate neighborhood-
·i' ')-" 'l:-:'i.:.?~-~-:!r:~)!'.. "'':''~

level marketing of unhealthy fQotls to
, .,;,:,'(' l;;<~'l .::r),}r;:'",;: ~:I'- ;. "I'

chiJdren

• . Increasing farm fresh fruits and v~etables
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where " -.1"._, ~- . "r'l'~ ·-~tl·VI·· vI,. ' .lJ ~ _ ,. \.I ,....... tJ

choices are readiiy avaiiable."

.", in
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Mapping,tqqd,c,:ptlets,farmerG m•.:ke.ts, liquor stores
etc.

'0 ~. ~.~1.;.1dmeli~::; for ul1liedJ~i'l foods -:'::-;~t

target children

'. ,', -'I~'" '

Conducting neig:,borhood-Ievel assessments com
posed ot.cpr:. '-."~!)'... , :~.'emA, ~a,ern:s 'lnd youth

"" ~.,' '. - -_.' - . . -, '. ,. ,

Training youth and adults to assess marketing prac
tices

\:

Community Advocacy Training Workshops

Marketing!Advertising:

'~:.'

• Increasing the role of health care ..
preventi~~ ::. ."'Jtvocacy , r"

Health Care Settings:

Neighborhoods:

• Addressing coverage ofpbesity ~" ete, preven
tion services and educati"])

• Training :..;,0\1: Jr.; to'" ,~, ~. ~F el ~nd refe:- pa-
tients to pre,ention C.,LA "._ _... ~'J( 3

•

•

•

•

Train XouJh~~P}£9£':\t~~,J,9rl~8H9ate stu

dents"abbuHhe'ifr1'pUr'fa'ri"e of adopt

ing hec1lthyfuodch6ices l!ln'tf partici

pating in physical activities.
, ,/\1

COST Youth Leader in Training
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Robert K R""s, M.l-., president and

CEO of the California Endowment

"The ~:~ic\Gcipitiativei~jq~\3i~ned to

helpco:nrrJnities take ariactive
,< -, ,,-' .. ,', 'I(. - _ - ,,",,-, '. :'.', •• "

role intran::.fbrmingtheir neighbor-

hood and schools into places

irnprov,{l}.hefc('r·

envlronm';:- .~: -, ~~. .~ vol

and to create fTibri1~ni:Lm70rwid~-

sp[ead c~an~f:~ in t~ep:li9ies aps

practices that c0ntribute totha:rising

rates of childhoodJbt~'Jity.'
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